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PROJECT/fmk PRICE/#M & PROPORTION/& LE
T—-shirt / Tl 230 -780 7%
Sweater / 21K 450 - 1280 17%
Skirt / #B3%& 480 - 1660 13%
Pants / #E 3% 560 - 1180 18%
Jacket / K% XK 660 - 1980 12%
Down Jacket / 4 Bk 880 -2480 15%
Overcoat / KK K 1K 1080 - 3260 15%
Parka / ik 52 AR 1980 - 3580 3%
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1. FHRE20—35% ;

2, RERMUEZER ;

3. BHXIHZREMLE ;

4, BEBEFBRNFIENRENEED ;

5. BEZ2—ENHABNMARE D RALEED ;

6. NABEIHIRFTERSERESE , REER.

BRRERAX
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byt - KIBHRMXEHAKRE265EMERFEERLA
BXREE : 15822562930

BRRA : HEE

B EPAE - 1798085713@gg.com

Rational creation is the mode of operation of a brand.
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