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Application of Huizhou Architectural Symbolsin Package Designs of Liquor Brandsin
Anhui

LUO Bing
(Shanghai Second Polytechnic University, Shanghai 201209, China)

ABSTRACT: It aims to explore the inheritance and innovation of Huizhou architectural symbols in modern packaging
designs of liquor brands in Anhui province. Based on the positioning and marketing of liquor brands in Anhui, it analyzes
the application of Huizhou architectural symbols, including outer shape, graphic patterns and color, in local liquor brands
as well asits cultural and artistic effects. As typical features of Huizhou regional culture, Huizhou architectural symbols
embody rich cultural values. Regional liquor brands take advantages of these symbols to address to entrepreneurial emo-
tional, historic and cultural expression, which, in turn, helps the trilateral success of brands image, marketing and man-
agement.
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Fig.1 Outer packaging of Gaolujia
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Fig.2 Exterior structure of Huizhou architecture
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Fig.3 Packaging of Hushiyan
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Fig.4 Corbiestep in Huizhou
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